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1.F1 - The Card Shop
Unit 1: Designing Digital Greeting Cards

Learning intentions

This is practice, and it is not graded. You will get it back on Monday with comments
written on it — and Monday is the day Summative A opens. The whole point is that you find
out what a good analysis looks like before the one that counts, not after.

Criterion A asks you to analyse existing products. In the summative you will analyse three real
cards. Today you analyse one, in about 150 words, because there is exactly one skill that decides
whether that writing is any good.

The one thing that decides your grade: describing is not analysing.

Saying “the picture is nice” tells a reader almost nothing. Saying why it works, and what effect
it has, is what turns a description into an analysis.

Weak The card has a nice picture and a funny message.
Strong The front is a badly-drawn dog with one ear up, and the wobbly line makes it look
hand-drawn rather than printed — as if a friend made it. The joke is held back until

you open it, so the front makes you curious rather than giving it away. It is aimed
at an adult who likes being teased, not a child.

The strong one does three things, in this order:
what is actually there — the effect it has — who it is for.

Do those three every time, and strand iii looks after itself.

And one more rule, which costs marks more often than anything else. An analysis that only
praises is not an analysis. Find at least one thing about your card that does not work, or works less
well than it could — and say who it would be wrong for.

Things you could look at. You do not need all of these. Pick the ones that actually matter for the
card in your hand.

* Who it is for — age, relationship, how well ¢ How many words — and what is left unsaid
they know the sender

. ) * Front versus inside — what is held back,
¢ The occasion — or no occasion at all
and why

¢ Tone — funny, sincere, sarcastic, gentle

M ials — foil, gli - lai
« Image — photograph, cartoon, hand-drawn, aterials oil, glitter, cut-outs, plain card

nothin
e * How personal it feels — anyone, or only one

* Colour — bright, muted, seasonal person?
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Your analysis — one card, about 150 words

Choose one card. Write about it below. Do the three moves in order, and include one weakness.

Before you hand this in, check:

* I described what is actually there, not just how it made me feel.
I said what effect each thing has.
I named who the card is for — precisely, not “someone”.

I found at least one weakness.

I used the word “so” at least once. (“The joke is inside, so the front makes you curious.”)

g HOMEWORK |

Bring three real greeting cards to the next lesson. They must be for genuinely differ-
ent people — not three birthday cards. Summative A opens on Monday and you will analyse
all three, so cards you can actually hold beat cards you remember.
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