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Mr. Rawson * Y9 MYP Design

Designing Digital Greeting Cards

Design 9A Calendar

.

Criterion A — Inquiring and analysing

You are going to design and build a digital greeting card for one real person, and actually send
it to them. We meet five times before the October break. Your written work is assessed on Monday 5
October against Criterion A — Inquiring and analysing; the rubric is on the back of this sheet.

@ = formative — you write, I give it back with comments, not graded.

@ = summative — this one counts.

Week Mon Tue Wed Thu Fri
7 Sep 7 Lesson 3
14 Sep 18 Lesson 4 @

21 Sep 21 Lesson 5 @

28 Sep

2 Lesson 6

5 Oct 5 Lesson 7 @

9 last day

What happens in each lesson

Lesson

Date

Lesson plan

Homework due

Lesson 3

Mon 7 Sep

Shapes and parameters — width, height and
background().

Lesson 4 ()

Fri 18 Sep

The card shop. Hundreds of cards, each
designed for one kind of person. You analyse
one in writing, and I give it back with com-
ments.

OE®

Lesson 5(¥)

Mon 21 Sep

Your writing comes back. Then the sum-
mative begins: who your card is for, and
what you need to find out.

Lesson 6

Fri 2 Oct

Analyse three real cards. Then your de-
sign brief, in Google Slides. Bring three
cards.

GIOXOXD)

Lesson 7(8)

Mon 5 Oct

SUMMATIVE — written in class. Then
build your card in Game Lab and share it.
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Criterion A — Inquiring and analysing
What your summative on Monday 5 October is marked against

Criterion A is marked out of 8, in four strands. Your summative asks you to do all four. Read down a
column to see how one strand gets better; read across a row to see what a level looks like. The bottom row
says what each strand means on this project.

Level i-the need ‘ ii - research plan iii - analysing ‘ iv - design brief
0 The student does not reach a standard described by any of the descriptors below.
1-2 states the need for a solu- | states some of the main — —
tion to a problem findings of relevant re-
search
3-4 outlines the need for a so- | states the research needed | outlines one existing | develops a basic design
lution to a problem to develop a solution to the | product that inspires a | brief, which outlines
problem, with some guid- | solution some of relevant re-
ance search
5-6 explains the need for a | constructs a research | describes a group of | develops a design brief,
solution to a problem plan, which states and | similar products that | which outlines the
prioritizes the primary | inspire a solution findings of relevant
and secondary research research
needed, with some guid-
ance
7-8 explains and justifies the | constructs a research plan, | analyses a group of | develops a design brief,
need for a solution to a | which states and priori- | similar products that | which presents the
problem tizes the primary and sec- | inspire a solution analysis of relevant
ondary research needed, research
independently
On our | Who is your card for, and | Look at real cards, and ask | Analyse three real | Who it is for, what style,
project | why does one you built | the person it is for what | cards. Strengths and | what your card is —
beat one from a shop? they want. What matters | weaknesses. built from your research.
most?

The words that move you up — the strands
barely change between levels, the verb does:

states you wrote it down

outlines you gave the short version
describes you said what it is really like
explains you said why

analyses you broke it apart

justifies  you argued for it
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